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Name/Nom First name/Prénom Title/Titre Teacher/Enseignant-e

AEBI

ALVAREZ SOTO

AUCIELLO

AUGIER

AVAKSOUMBATIAN

BAER
BAETTIG

BARBUT

BARRAGAN

BELLONI

BERARD

BITETTI

BRELAZ

BRIERE

BRUNNER

BURKHALTER

CHAPUIS

Sabrina

Hector

Stefania

Alexandre

Sevada

Marina

Charlotte

Ana-Maria

Naomi

Lorenzo

Valérie

Leandro

Morgane

Axel

Romaine

Marc

Anouk

Paradigm shift in Swiss Private Banking:

How can PKB reposition itself in the new
environment relative to larger competitors
What are the key determinant factors of a
successful marketing strategy that allow
high-tech startups to obtain a sustainable
competitive advantage for long-term success?
Adapting the COSO Framework to introduce
new Internal Control through Risk Analysis

EU Timber Regulation No 995/2010
Opportunities and Challenges in the
Certification Industry

Affinity Fusion tm: Launch of Medtronic'x latest

advances in Osygenator Techonolgy in the Western

Europe Market

Events and Hospitality in Monaco

Analyse de I'efficacité du sponsoring de la
marque Tissot

Employee Stock Plans

Mitigating the Agency Problem

Recherche Marketing : Lancement d'un
concept de soins cosmétiques personnalisés
The Internationalization process of a Chinese
private company: the case of Wison

How does a Swiss based global private bank
adapt its off-shore private banking model to the
new reality

Ethical Blindness and Moral Development
from the Auditor's Perspective

The Role of Time and Rules VS. Principles
Debate

Analysis and comparison of Shareholder
Activism practices in the United States of
America

Valorisation of Mussel Waster In France
Brand Management and Distribution:

Opportunities and Challenges for the Tissot brand

Serving Meals to serve the Kids-

The HC Fribourg -Gottéron's Catering Activities
Branding Globally: The Impact on M&A
Strategies

Bonardi J.-Ph.

Bonardi J.-Ph.

Cauvin E.

Hameri A-P

Petty J.

Bonardi J.-Ph.

Catry B.

Zehnder Ch.

Czellar S.

Laperrouza M.

Bonardi J.-Ph-

Hoffrage U.

Palazzo G.

Petty J.
Uhlmann V.

Petty J.

Usunier J.-C.



CONTI

DA DALTO

DE BENEDICTIS

DIMOVA

DUPERREX

ECOEUR

EGOROVA

EISENHUT

ELLA

FACCHIN

FERREIRA

FOURNIER

GAILLE

GARCIA SCARPATI

GAUTHIER

GEORGIEVA

GONCALVES

GRAF

GREMMINGER

GRIMM

HAFNER

Alan

Jonathan
Jérbme
Mirena

Audrey

Kevin
Elena
Kaspar
Léonie
Francgois

Sonia

Michele

Loris

Gilda

Florian

Genoveva

Sandrina

Laure-Anne

Ursina

Marc

Julien

Employer branding: selecting, discussin and
implementing key attractiveness factors to
better target university students

The case of a Swiss Financial services company
Développement et implémentation d'outils de
communication et de marketing

Les positionnements stratégiques des clubs
de football professionnels

New Product Development: Issues and
Challenges

Les effets d'une rémunération variable sur

la performance et la qualité du travail des
intermédiaires dans le domaine de |'assurance
vie - Le cas réel de Retraites Populaires
Transfer Pricing: Valuation of intangibles,
especially in the field of software

Redifining the Business Strategy of a Law

Firm: The case of the Swiss MCE Attorneys-at-law

Business Development in a Tobacco Company
L'e-mail marketing : critique d'une campagne
promotionnelle en marketing direct

Nestlé Switzerland's Supply Chain: The
Demand and Supply Planning Challenge
Promotion des ventes de solutions de Sensile
Technologies par le biais de génération de
leads et d'une enquéte de satisfaction
Développement et Implémentation d'Outils de

Gestion Logistique et Comptables dans une ONG

suisse active au Burkina Faso

La valeur économique des stars du sport :
Implications managériales pour les entreprises
actives dans I'industrie du sport professionnel
et événementiel

Critéres de sélection d'un site lors de
l'implantation d'activités commerciales
Investing in Africa

A strategic analysis of a private equity fund
Storytelling en Marketing de Luxe et

sa Communication

Comment sensibiliser de maniere efficiente
les acteurs privés : entreprises et
consommateurs au développement durable
Analyse de la communication et de la gestion
de projets relatives au développement
durable et a la mise en ceuvre de I'agenda 21
au sein de gaeea2l

Customer Relationship Management:

Its Importance in E-Commerce

Sustainable Profitable Growth in the D/A/CH
MEM Industries

Acquisition et gestion de droits au sein d'une
agence

Morhart F.

Usunier J.-C.
Oyon D.
Cestre G.
Bonardi J.-Ph-
Danon R.
Junod V.
Usunier J.-C.
Usunier J.-C.
De Treville S.
Usunier J.-C.
De Treville S.
Bonardi J.-Ph.
Ferrandi J.-M.
Petty J.
Miller B.
Ferrandi J.-M.
Czellar S.
Mduller B.
Castafier X.
Usunier J.-C.



HAYOT

HEGGELUND

HERNANDEZ

HILL

HURNI

HUSSAIN
HUSSAMI

JABER

JACOT

JAUNIN

JUNOD

JUSKYS

KAUFMANN

KOZLOVA

KRATOCHVILE

MACIAS

KUPPER

LAM

LOPES

LUTA

MARGOT

MARMOUX

Laurent

Camilla

Diana

Lukas

Fabienne

Fahad
Hazem

Fabio

Loic

Carole

Joél

Marius

Christian

Aleksandra

Maria

Marion

Kim-chi

Jennifer

Yannick-Terry

Vanessa

Sandra

Cloud Computing

Assessing The Opportunities & Potential For
An ERP Vendor

Matching strategy and organizational design
in vertically integrated and diversified MNCs:
The case of Richemont

Enhancing Cstomer Relationships through
Sponsors Networks

Project Patient Services

Evaluation of Strategic Options in a Regulated
Marekt

Management et optimisation de processus :
le cas d'Orange Communications S.A.
Understanding the Postal Supply Chain

UFIC Marketing Dilemma

The Trend Toward below-the-line advertising
Bancassurance Channel in the Chinese
Insurance Market: The Example of the
Development of a New Healthcare Insurance
Product Targeting Chinese High Net Worth
Individuals

Gestion de projet : Design, Développement et
Construction du nouveau site E-Commerce de
Fraises & Outils Selection SA

Exports and Trade: Impacts of Mobile Phone in
Women in a Post-Conflict Area

Creation and Implementation of a Specific
Hygiene Training

Improving daily communications effectiveness
among virtual project team members: the case
study of E-Commerce Projects Sportcom.LV
and Sportcome.EE

How Family Ownership can influence the CRS
Strategy of a Diversified Corporation in Latin
America

Renewing market segmentation: Application
to Duty free and Travel Retail Industry
Competitive Analysis: away-from-home
washroom segment

An Alternative to the Last-Touch Attribution
Model in E-Marketing

Findings from a Start-up

Le lancement d'une nouvelle marque sur
internet Trade Direct

Les centres de durabilité, un besoin réel ?
L'évolution des besoins des investisseurs
institutionnels suisses concernant la classe
d'actifs des actions

Développer ses procesus métiers :
Application chez Unirisc Group

How to translate great strategic objectives of
a cosmetics'Group in operational level for
research

Legner Ch.

Castafier X.

Cestre G.

Bonardi J.-Ph.

Usunier J.-C.

Hameri A.-P.
CzellarS.

Laperrouza M.

Usunier J.-C.

Cadot O.
Dietz J.

Missonier S.

Philippe D.

Morhart F.
Cestre G.

Miller B.

Cestre G.
Ferrandi J.-M.
Cestre G.
Estier Th.

Bonardi J.-Ph.



MARXER

MEYER

PANNIELLO

PERRUCHOUD
PREVIERO

QUINTANILLA
GUIBERT

REY
RICKENBACHER

RISI

ROCH

RUEF

RYBALTCHENKO

SALVI

SARZOSA LARREA

SAUTER

SCHALLER

SCHMID

SEBERT

SILEN

STAHL

STANKOVIC
TAIEB

Frédéric

Malic

Cinzia

Lionel

Cinzia

Anais

Francois-Xavier

Luzius

Erika

Jean-Philippe
Diana

Daria

Véronique

Daniela De Lourdes

Adrian

Kevin

Dorothee

Camille

Josue

Victor

Ivana
Chabnam

Entrepreneurship in the Car-sharing Industry
- a Case Study

Internet and Branding:

An application to the Fashion Industry

Le marketing dans le milieu hospitalier :
Connaitre et améliorer la réputation d'un
hopital

Big Data: ins and outs for Deloitte

Corporate Social Responsibility and
Communication: a Comparative Analysis
Between SMEs and Multinationals Companies
Brand integration after an acquisition:

The case of SC Johnson

Opportunity Identification for Intermediation:
The case of Nestrade

Effectiveness of Service Level Agreements at
IBMs HR Delivery Center in Bangalore
People as Key Factors for a Sustainable Lean
Transformation

a Case Study about Resistances in the Fine
Mechanical Industry

Influence des états affectifs dans la gestion de
projet

Identification and Analyses of Chinese
consumers of Fine wines

Challenges of the start-up firms in fashion
industry

SLR Eyewear Ltd. Case Study

Strategic communication consultancy to create
marketing campaigns and other brand equity
building activities

Customer Satisfaction of Airline Passengers
Across Culture

Occupational pension by design

The case of Notenstein Private Bank Ltd.

The Development of a Service Subsidiary in a
Multinational Corporation (MNC):

Two Business Cases on Nestrade S.A.

Is Aid for Trade Effective? The vieuw of the private
sector

Quelles solutions de gestion pour I'alliance
missionnaire internationale, ONG active dans
le développement au Burkina Faso ?

The Effect of Sustainability Claims on
Consumer Appeal - a practical study
undertaken among margarine consumers
Marketing and Communications in Luxury
Automotive Industry: The Case of INFINITI
Customer Lifetime Value

How risks and controls are developed for the
design of an internal control system using the
COSO Framework? And how are they
effectively implemented?

Bonardi J.-Ph.

Bonardi J.-Ph.

Cestre G.

Missonier S.

Philippe D.

Czellar S.

Castafier X.

Bienz P.

Roulin N.

Missonier S.
Cestre G.

CzellarS.

Czellar S.

Morhart F.
Castafier X.

Castafier X.

Cadot O.

Cadot O.

Morhart F.

Morhart F.

Cestre G.
Cauvin E.



TILIOUINE

TING

TOADER

TONDI

TONELLA

TRABALDO TOGNA

TRAN

VACHEY

VANVINCQ

Nathalie

Cyrill
Marian
Siro
Matteo
Delphine

Caroline

Bastien

Thibault

A new Target Margin concept influenced by a
consumer perceived value pricing and target
costing

The Boundaries of the Firm: An application to
Procter & Gamble

Communication and Innovation through Social
Networking

Car Sharing in the Eyes of Young Chinese -
Implications fro Audi China

Exclusivity as a criteria for luxury —

A study of the Swiss watch industry in China
The future of offshore private banking in
Switzerland

L'innovation det la systématisation du matériel
marketing pour la distribution internationale
de la gestion d'actifs

Balanced Scorecard and Sustainability:

Study of the DuPont case

Analyse M&A

Cauvin E.

Castafier X.

Bienz P.

Bonardi J.-Ph.

Laperrouza M.

Bonardi J.-Ph.

Cestre G.

Cauvin E.

Usunier J.-C.



