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Name Surname Title Teacher

Abbate Giulia Strategic analysis and measurement of the relatedness dimensions among business
models for finding and exploiting synergies: development of a new setup for the service
portfolio of NESA BGS

Castañer Xavier

Abdoerrachman Siti Yasmin Enhancing the omnichannel customer gifting experience following the covid-19
pandemic: the case of L’Occitane en Provence

Christen Markus

Ahmeti Eron Améliorer l’usage de la Gestion Électronique de Documents en entreprise Schmid Mast Marianne
Alikhanov Jakhongir Management of an Organizational Transformation from Waterfall to Agile: The Case of

Swiss Re
Dietz Joerg

Allègre Quentin La transition digitale au service de la chasse d’appartements. la disruption du marché
des relocations

Leclerc Fabrice

Arlettaz Sophie How can a digital strategy help a company active in the Swiss real estate industry to
acquire and manage clients? The case of a PropTech

Lacoste Sylvie

Baeumlin Thomas Utilisation de techniques de Machine Learning pour prédire la fourchette d’estimation
d’un bien immobilier

Boldi Marc-Olivier

Bajrami Vanesa Does personalization worth the try and would benefit marketers in their relationship they
have with their consumers?

Schlager Tobias

1



Bellier Marie Prévision des flux entrants et sortants de l’entrepôt du groupe Brunschwig Gallay Olivier
Benzakein Lior A consumer research on the informational elements of packaging: the L’Occitane

Business Case
Czellar Sandor

Bianchi Federico Embracing the New Normal: Hybrid Meetings at Zurich Insurance Group Marewski Julian
Bohl

Nishiyama

Joshua Digital Marketing for Manufacturing Businesses: Approaches. Strategies and Practices
to Improve Efficiency of Collaboration Within Their Dealer Network

Rege Katharina

Botto Poala Pietro Digital transformation in companies: a framework for an effective implementation”. Derchi Giovanni Battista
Brigger Nathalie Secrets de Miel: Leveraging Brand Community Rituals for Stronger Engagement and

Attachment
Rege Katharina

Brito Gouveia Ana Cosmetic in-store retail: which future in Switzerland after the e-commerce acceleration
generated by COVID-19? A focus on L’Oréal Switzerland

Rege Katharina

Campos Cruz Salomé The impact of the cloud on the job of consultants. The case of SAP. Castañer Xavier
Camus Melissa What does the ”Porsche dream” of tomorrow look like? Morhart Felicitas
Candil Garcia Gaspar Management of financing needs during the initial phase of startups and its applications Queiros Rita
Carron Danaé Urfer Group: Building a social media strategy under the constraints of a big organisation Dabrowska-Leszczynska

Agnieszka
Carton Lucie Comment améliorer la politique de formation pour le personnel médical chez Swiss

Medical Network?
Leclerc Fabrice

Cavallari Francesca Retailers’ education and engagement within the Swiss market: the PMI case Castañer Xavier
Celic Martina Clustering Markets by Client Data Quality for Luxury Businesses Boldi Marc-Olivier
Chan Chris Luxury and its values. Between elitism and democratization. how to maintain the

prestige of a luxury brand? The case of the Maison Cartier
Leclerc Fabrice

Clerc Julia Volunteering at work: How to enhance employees’ participation through a digital tool. Strebel Heidi
Cometta Stan Women’s football - Breaking through the indifference from the experts’ point of view Hervet Guillaume



Cserpes Adèle Quelles sont les causes responsables du manque d’engagement des utilisateurs
PubliBike sur les réseaux sociaux ?

Uhlmann Vincent

D’Andrimont Roxane The Influence of the Chicken-and-egg Problem on a Two-sided Platform Growth Strategy Peukert Christian
Da Luz

Martins

Alex Digital disruption in the Swiss insurance industry Amer Maistriau Estefania

Da Silva

Ferraz

Sara The effect of content and format on Rado’s organic engagement rate on Instagram Hervet Guillaume

de Coulon Lucas How to keep GCPF additional in the next 5 years? Castañer Xavier

de Gottrau Anne Roger Dubuis Brand Extension - Feminine Watches Morhart Felicitas
Demars Lisa-Sophie MARKETING DISRUPTIVE PRODUCTS ON B2B MARKETS – XP-ENDO SOLUTIONS’

CASE
Czellar Sandor

Di Pietro Alessia An analytical approach to business Baumgartner Marcel
Dogari Diana Strategic Analysis of NESA BGS Service Portfolio: Simplification and Synergy Search Castañer Xavier
Egermini Noemi Brand image transfer in the service industry: The case of Coworking Neuchâtel Sàrl. a

service company.
Dabrowska-Leszczynska
Agnieszka

Eggimann Joy The Solar Impulse Foundation’s Way fo Gaining Benefits Strebel Heidi
Ehrensperger Michelle EXPLORING FAMILY CULTURE IN LARGE CORPORATE FAMILY BUSINESSES: THE

CASE OF THE ESTÉE LAUDER COMPANIES
Palazzo Guido

Emery Victor The Deployment and Utilisation of Power BI reports at Lonza Gallay Olivier
Erard Valentin The importance of HR analytics and its HR dashboard to meet the various challenges of

the human resources department: the Richemont International SA case.
Gallay Olivier

Ettaleb Soumia Building Brand Trust - The Nestlé Case Study Christen Markus

Faccin Gastone HOW DIGITAL ERP CAN ALLOW HILTI TO SUSTAIN ITS COMPETITIVE ADVANTAGE
AND EXPLOIT NEW OPPORTUNITIES

Amer Maistriau Estefania



Farzaneh Pardis Optimizing the targeting strategies of Thaden’s advertising on digital social media. from
direct-luxury-interest based targeting to indirect-behavioral based targeting

Morhart Felicitas

Faugeras Théo How can incumbents in mature markets keep on innovating? Conti Annamaria
Ferreol Mathilde How to leverage a legacy centered around authenticity to develop a brand in the future ?

The l’Occitane en Provence case
Morhart Felicitas

Finini Massimo Automatic call center topic detection: An introductive study Zuber Jacques

Foa Clorinda Key account in the pharmaceutical industry: Academia vs real case applications Sylvie Lacoste
Gabathuler Laure Sustainability concerns in the luxury watchmaking and jewelry industry: from Millennials

expectations to recent government regulatory laws - a strategic supply chain
transformation.

Palazzo Guido

Gacon Chloé Partenariats commerciaux : sélection. management. éthique et durabilité Marewski Julian
Gagliardi Florian Comprendre le rôle de la communication dans la transition durable d’une entreprise. Le

cas de Schenk SA.
Fischer Christophe

Garcia Herrera Ana Digital Asset Management Assessment Chavez Valérie

Gaspar Baptiste Analyse stratégique et évolution du marché des centrales photovoltaïques au sol en
France : Le cas Kronos Solar

Queiros Rita

Gauthier Elena L’EVOLUTION DU COMPORTEMENT DES CONSOMMATEURS FACE À LA GESTION
DE LEURS DONNÉES PERSONNELLES DANS LE COMMERCE ÉLECTRONIQUE.

Uhlmann Vincent

Gingins Hugo Business Case of Isochronic: How to Market an Innovation? Christen Markus
Giroud Kevin Employer branding in international organization. how to match people’s needs. values

and expectations and how to deal with the new generation’s values’ shift
Palazzo Guido

Giudice Giuseppe
Alessandro

Regenerative Tourism Leclerc Fabrice

Gonzalez Theo How to create a strong corporate visual identity for luxury brands ? de Bellis Emmanuel



Gouglou Amine La personnalisation dans l’emailing en B2B Hervet Guillaume
Graudus Timothée Integration of Non-Financial KPIs in ERP and Management of Change Adoption: Making

the business case for sustainable investments at SPIE
Davila Antonio

Güler Melike Understanding Customer Experience and Its Impact on Internal Audit Customer Tobias Schlager
Guyaz Marion Storytelling practices for authentic CSR communication: a comparative analysis

between B Corp and Non-B Corp certified companies
Palazzo Guido

Hayman Benoit Improving Vaccine Research and Development Globally: Priorities and Strategies of
Emerging Companies

Petty Jeffrey

Hervé Mélissa The airport Duty-Free shopper in a post-pandemic context - focus on sustainability and
age

Christen Markus

Holst-Roness Kaylan A comparative approach to organizations: Can we solve societal problems by scaling
for-profit models? The case of Too Good To Go and food waste

Rita Queiros

Hosatte Solenn How can luxury brands have an impact on people’s education? The case of Hermès’
corporate foudation.

Petersen Francine

Hsieh Laurène Management of Food Inflation as a Buyer at General Mills Hameri Ari-Pekka

Humel Léo How digital marketing allows SMEs to be more competitive in their markets? The case
of Simba Digital

Leclerc Fabrice

Isik Aylin Evaluation of the Employer Brand Strategy towards STEM Profiles at Credit Suisse Haack Patrick
Isik Selin Evaluating the perception of SBB Real Estate through its direct customers with a focus

on the French-speaking part of Switzerland
Dabrowska-Leszczynska
Agnieszka

Ismail Sarah Forecasting Trends Using Wikipedia Pageview Statistics: The Case of Data Protection
and Encryption Technologies

Orso Samuel

Ismaili Labinot Applications du ”Process Mining” dans le domaine de la santé: étude de cas des
trajectoires patients aux HUG

Boldi Marc-Olivier



Jeanfavre Robin How will the emerging hydrogen sector evolve in terms of new players and repositioning
of existing players. and how will this impact the positioning and strategy of Romande
Energie?

Petty Jeffrey

Jobin Sarah The role of corporate communication in Firmenich’s commitment to raise awareness
towards disability.

Haack Patrick

Jones Freya Can improving the customer experience of administering nuclear medicine therapy offer
Novartis a new competitive advantage in the US?

Dabrowska-Leszczynska
Agnieszka

Jungo Andrea Impact of covid-19 on the supply chain Jungo Andrea
Kacem Mohammed

Réda
L’énergie solaire photovoltaïque chez les consommateurs en Suisse: entre freins et
développement

Hervet Guillaume

Kho Virany Pre-owned fashion products patterns recognition and predictions using EDA and
Supervised Machine Learning

Boldi Marc-Olivier

La Gennusa Sophie Theia Interactive Dashboard: how to support the investment decision making process? Gallay Olivier
Lievre Marie Barriers to Green Innovation in the European Automotive Industry Conti Annamaria
Maas Tamara How cost inflation shapes pricing strategies: an insight into the Food and Beverage

industry
Conti Annamaria

Marin Maeva Face à une décroissance du marché et à un secteur concurrentiel. comment les acteurs
du secteur pétrolier assurent-ils la pérennité de leur activité ?

Gallay Olivier

Mascetti Melissa How to develop a full experience online ”as in shop”. An analysis of the luxury perfumery
industry.

Petersen Francine

Mathieu Eugénie ESG Criteria: An ethical review of the current paradigm Palazzo Guido
Matringe Pauline Évolution du discours de marques d’hygiène intime et impact sur l’engagement sur les

réseaux sociaux
Hervet Guillaume



Mawjee Jasmine Applied research on strengthening and developing the consultancy method of BASE life
science for the assessment of the Digital Asset Management for the life science industry

Boldi Marc-Olivier

Metzinger Margaux Baume & Mercier : The Authentic Revival Morhart Felicitas

Mohr Nicolas LA DURABILITÉ DANS LES BUSINESS MODÈLES : DANS QUELLE MESURE
PERMET-ELLE LA CROISSANCE D’UNE START-UP ?

Leclerc Fabrice

Monney Aellya Duplicate Detection And Analysis Within Bongénie Grieder’s CRM platform Vatter Thibault
Monnin Helena Development of a methodology to assess compliance culture in financial institutions Dietz Joerg
Mosisca Ludovic Factors Driving Impulse Purchases and Amount Spent Within Airports Duty Free Stores Schlager Tobias
Mouron Edouard Green Inventory Management : How to incorporate sustainability and advanced demand

information into inventory management
Gallay Olivier

Nasser Mazen Data Analytics & Machine Learning for Salary Benchmarking Chavez Valérie
Neves Cibrão Mafalda Lausanne Hockey Club : Awareness and Motivational Factors for Attendance Christen Markus
Nguyen Ly Potential of the healthy aging market in the Southeast Asia region for food and beverage

companies
Petersen Francine

Nicodet Laure Involving the private sector in sport for development: The case of UNESCO’s Fit for Life
initiative

Haack Patrick

Nshimirimana Armela La disruption digitale dans l’industrie bancaire : le cas de Credit Suisse AMER MAISTRIAU
Estefania

Olechno Jakub Collaboration Strategies for Innovation Conti Annamaria
Ouzerouhane Nassim Using ERP to improve Cosmetic Industry SCM Van Ackere Ann
Pavlova Olga What perceived value does product customization bring to the consumer? - The case of

IQOS
Tobias Schlager

Pavlovic Rafael Sustainability Maturity Analysis of Watchmaking’s suppliers in the ores’ Supply Chain:
Horizon 2030

Palazzo Guido



Perret Masao Stratégies de diversification et optimisation pour PME - Un cas appliqué à une agence
de courtage en assurance suisse

Bonardi Jean-Philippe

Philipp Théodore Comment les « Fringe benefits » se sont-ils imposés dans le monde de l’entreprise et
quelle sera leur évolution. à travers l’exemple de Swibeco ?

Leclerc Fabrice

Piaget-Rossel Solenne Developing a Brand Community: MAC Cosmetics Switzerland Schlager Tobias
Pommaz Vincent Comment innover et développer de nouvelles stratégies dans un marché saturé : le cas

de Tremplin
Bonardi Jean-Philippe

Portella Léa The Importance of an Omnichannel Strategy. How can it help Paco Rabanne regain
value market shares in Switzerland ?

Uhlmann Vincent

Prévalet Nicolas The consumer decision process in the electric toothbrush industry: Oral-B case Christen Markus

Prioretti Rémi Sustainable finance labels : driving the ecological transition Queiros Rita
Quellet Dylan How the COVID-19 had impacted the supply chain performance and how this

performance had impacted the rest of the company ? : The Kraft Heinz Case
Ari-Pekka Hameri

Rabel Marie How does a company manage to build and consolidate a particular relationship with its
consumers and which factors influence it in Switzerland. The case of Philip Morris
Switzerland® and the IQOS® customer relationship strategy.

Czellar Sandor

Radat Jeanne Sustainability in Luxury Retail: the case of Hublot Morhart Felicitas
Remy Benoît Setting KPIs with a new ERP at Gastromer SA Ari-Pekka Hameri

Renger Hadrien Les variables influençant les résultats Qualité chez PEUGEOT SUISSE Boldi Marc-Olivier
Renger Xavier Complexity Management in a Product Portfolio Castañer Xavier
Richter Leonie How to change energy consumption of citizens: A review and best practice

recommendations
Haack Patrick

Riese Lionel Luxury Watch Retail - Analysis of multisensory experiences and technology
implementation in the context of luxury watch boutiques.

Hervet Guillaume



Rigert Anna From Global to Local Business Strategy via Market Clustering Approach Petty Jeffrey

Robert Tanguy Évaluation et rectification de la stratégie d’internationalisation déployée par Kudelski
Security en France

Amer Maistriau Estefania

Rodrigues

Telo Ramos

Vania Data-driven approach to enter a nascent industry: the case of the Central Bank Digital
Currency

Orso Samuel

Russo Giacomo Smart Circular Saw Development: Motor curve design and Machine Learning on edge
for a metal-cutting circular saw.

Scheidegger Simon

Sahraoui Adela How to optimise profitability through effective mix management between different
customers and product groups?

Boldi Marc-Olivier

Sanchez Lucas Firms and Carbon Risk : The Impact of Carbon Emissions on Firms’ Stock Returns Chavez Valérie

Saudan Vincent Audit Specific Methodology and Dashboards in Nestlé’s Process Mining Solution Baumgartner Marcel
Schroth Priscilla How can L’Occitane en Provence improve its competitiveness in the Chinese luxury

hospitality industry?
Petersen Francine

Seydoux Gillian Sports Sponsorship For A Luxury Watchmaker: Mechanisms. Relevance and
Challenges Faced in the Changing Digital Age

Eckardt Thilo

Sfeir Clara L’agilité et la culture d’entreprise au service de l’engagement interne dans un cabinet de
conseil : le cas de Siderlog Conseil

Bonardi Jean-Philippe

Simões

Henriques

Silvia Impact of COVID-19 on the beauty industry. The Perfumes & Companhia case. Christen Markus

Sotillo

Horcajo

Diego How customers’ perceived value is changing in the Swiss tobacco industry and what are
the ”trigger events” that could enable this change in loyalty towards the brands in the
tobacco industry to build brand equity

Rege Katharina

Steffe Colin Operations and customer analysis for a new entrant in the dry-cleaning and laundry
industry

Zuber Jacques



Stehle Yann Social Network A/B Testing for Cultural Marketing: The Case of The Orchestre de
Chambre de Lausanne

Schlager Tobias

Stöckli Ophélie Emailing Personalization at Reitzel Switzerland Hervet Guillaume
Szenes Daniel Smart Bidding de Google : le rôle des systèmes d’enchères dans le marketing digital Boldi Marc-Olivier

Tabernier Clément Implementation of a Strategy in a post-Merger and Acquisition context: A Swiss Private
Banking Case

Davila Antonio

Talic Andrea CSR communication in the healthcare sector: the case of the University Hospital of
Geneva

Dabrowska-Leszczynska
Agnieszka

Therry Léonore Migration d’une solution vers le Saas : Avantages et inconvénients Baumgartner Marcel
Tijani Fatma Sustainability within the watchmaking industry - Focus on Jaeger-LeCoultre’s journey Morhart Felicitas
Timmermans Julie How to analyze the bid management process at SWORD in order to propose relevant

solutions for its continuous improvement?
Vuillon Laurent

Tinumpit Kristine-Elise How important is brand image among targeted healthcare professionals in the medical
technology industry?

Dabrowska-Leszczynska
Agnieszka

Torroni Constantin On Product Certification for Newcomers in the Luxury e-Commerce: A Field Experiment Peukert Christian
Triviere Jean B2B customer acquisition strategy in the SaaS market as an implementation partner -

The case of Albert agency
Conti Annamaria

Van de

Kerkhof

Yannick How to implement a Data Quality remediation process with the help of Data
Governance: A KPMG case study

Boldi Marc-Olivier

Vauthey Aude A comparative analysis of the consulting environments in French-speaking Switzerland
and France using the SLEPT model: the case of Oresys Lausanne local development

Haack Patrick

Vettorello Margherita A Holistic Overview of the current Football Sponsorship Landscape and the Elaboration
of Guidelines for Sponsor Selection

Christen Markus

Vo-Ngoc Michael Lead time reduction in the pharmaceutical industry Suzanne deTreville



Vulliemin Nicolas Design and Implementation of Organizational Change: A Review of Critical Success and
Failure Factors

Castañer Xavier

Weissenberger Maxime Development of IT Portfolio Value Management Best Practices at SICPA Bienz Pius
Wicki Marion Le concept de la symétrie des attentions ou comment l’expérience collaborateur devient

le centre de l’attention. Le cas pratique d’une banque française
Wagner Joël

Wiedmer Victoria How can an incumbent survive digital disruption in the Wealth Management industry? Conti Annamaria
Yu Siwei Data standards international companies Page 1 of 56 Data standards in international

companies
Boldi Marc-Olivier

Zagorski Luca Insights into drug approval processes in the main European markets and how abridged
clinical studies continue to challenge payers and HTA bodies

Queiros Rita

Zhu Alexandra Strategic analysis of consumer behaviour in the emergent industry of flash sales Petty Jeffrey


